o Furthermore there is a tool that assesses

. by Ned Herrmann 30 years ago Whﬂe o
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Think design
With the brain in mind

by Silvia Darm'crna, About My Brain
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IN 2006, AMERICAN AUTHOR DANIEL PINK RELEASED HIS BOOK A WHOLE NEW MIND.
IN THIS BOOK, PINK STATED THAT:_THE'EUTURH BELONGS TO A DIFFERENT KIND OF PERSON
WITH A n-rrr'ERENT KIND OF MIND: ARTISTS, iNVENTORS STORYTELLERS, CREATIVE AND
HOLISTIC RIGHT~BRAIN THINKBRS WI—IOSE ABILITIES MﬁRI{ THE FAULT LINE BETWEEN

WHO GETS AHEAD AND WHO DOBSN 'I'

------------------------

Drawing on research from around the

world, Pink outlined six fundamental hurnan
abilities that are abselute essentlals for
~ professional success and personal falﬁlment .
One of these is the abrhty of demgn This
~ book was hke a breath of fresh air for those

~ people who devote their lives to thinking
~ outside the square and helping to make the

~ world a more beautiful place.

- To fulljr compreherrd the' ex.terrt of Pmks

statements about the ‘right brain’, it is useful
to rermnd ourselves that our brain is divided

 into two hemrspheres ‘The left one is usually

~ associated with logleal thinking — facts,

 numbers and teehmeal mterests Whlle the
right side is referred to as the one that gwes :

us the capacu:y to be mere creatwe '_ T
and artlstlc | 7 .

2 oar thmkmg preferences It was developed

Workmg as the HR D1rector for General

| : . model (basrcally a metaphor for the brain)
- to explain that our brains are wired in a

particular way. Even theugh the model
~ is quite simplistic and many thmgs have

” ‘research there is NO doubt that our thmkmg |

----------------------------------------------------------------------------------

- adjust the way we communicate when we

develop other circuits in the brain to which

cpnt_l_mlal change and think ahead —
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preferences have an impact on virtually

everything we do, including the way we
communicate, make decisions, problem-
_solve and manage others. .

In understanding thinking style preferences,
it is important to recognise our own
preferences and those of other people and

want to get our point across to people who ~ ©

: ; ’ | =
naturally think differently. Once we are o
aware of our preference, it is possible to

N
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we have not paid enough attention as they

CONMMURNIT

are not our preferred ones

How does all of this fit wrthm the world of

| busmess and de51gn‘?

We are clearly living in_ a new era (started in

2000), referred to by some as the ‘Digital Age”

and described by Gary Hamel as the Age of
Revolution’. Rapid change, endless access

~ to information and technology and ever-

- evolvmg business models are revoluuomsmg
Electrlc Herrmann created a four—-quadrant

how we approach everythmg we do. To
remain compemzve in this context, we must

'_ _keep the big plcture in mind, be flexible to

all of

. ~ which require the leverage of the power of
-changed since then in terms of neuroscience | '

our imagination to the fullest.
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HOW TO

BEST CONNECT
WITH CLIENTS

by Maria Capsanis,
Billy Blue College of Design
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Okay, so what's in it for you as a
young designer starting out? Why do
you need to know yourself and why
do you need to change and grow
as a professional? Recognising the
benefits of self-awareness provides
an opportunity to improve as a design
professional. Sure, you are together
and know it alll However, the bigger
issues are long-term employability and
workplace resilience - making yourself
the best employee you can be, making

e,

your team more efficient and making

S

the organisation more profitable.

Take this situation. You think your

client believes your concept is
crap. Now what? Silvia Damiano’s

4

suggestion: pay attention to what is
happening. Remain in the present.
Do not allow your emotions to lead
you to think ahead. Ensure that you
keep an open mind to what the client
is putting to you and say, ‘| can see
your point’, which will help ydu to
stay connected with your client. Why
is this useful? What you are doing is
eveloping a sense of mindfulness
where you pay particular attention to
your thoughts and talk to your self in a
positive and constructive manner at a

time of difficulty.
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